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Promote Your Booth with Best Email Practices 
Before, During and After the Expo

 Pre-show

 The why: Attendee expectations at YOUR booth

 At-show

 The what: Leads on YOUR list

 Post-show

 The how: Engage with YOUR new prospects



What We’ll Cover Today

 CONTENT to include for weekly scheduled emails prior to the show

 LIST GROWTH easy ways to get prospects on your list, at the show

 FOLLOW UP with engagement strategies to keep them on your list



Pre-show Content Ideas
 Why should attendees visit your booth?

 Entice them:

 an announcement

 a new product or service

 a surprise

 a deal/coupon

 a gift

 a promotional item

 a takeaway

 chocolate 



At-show Email List Growth 
Make it easy

 How will you get attendees on your email list?

 Use Texting: text to join (visual)

 Use Social: ask them to like your biz page on 
Facebook (from their phone) and use the Sign-
up form

 Use Apps: iCapture qualifies your prospect and 
collects their email address from smartphone or 
tablet

 Use website: have your laptop or tablet opened 
to your page to collect email address from sign 
up form

 Use paper email list (still works)



At-show Email List Growth
Incentivize

 Free guide

 Free offer

 Free gift

 Coupon/coupon code

 Free ticket

 Free whitepaper

 Tip sheet

 Handout

 Worksheet

 Raffle



At-show Email List Growth
WIIFM - what will they receive & how often

Frequency
 Quarterly

 Monthly

 Weekly

 Daily

 Event driven – expo, seminar, workshop

Content Type
 Newsletters (longest format)

 Article/blog (shorter than newsletter)

 Special offer (short and sweet)

 Tips (super short)

 Registrations (varies)



Post-show Follow Up Strategy & Metrics
Staying in touch

 Strategy- Touchpoints

 Send a Thank You email

 Announce raffle winner

 Send an offer

 Create a short poll/survey

 Let them know where you will 
be next

 Ask them to like your social 
media pages

 Try an autoresponder series



Post-show Follow Up Strategy & Metrics
Staying in touch

 Reporting

 Findings-results of the poll

 Check your opens

 Did they click on any links?

 Not engaging with your emails

 Ask questions?

 Make a phone call

 Set up a meeting

 Invite to next event



Next Steps -
Your plan

#1
Pre-show

Create email 
account (if you 
don’t have one)

Enter contacts

#2
Pre-show

Create email 
schedule

List content ideas

Create content

Schedule emails

#3
At-show

Set up technology or 
email list sign up 
form

Have your incentive 
ready

Thank them for 
signing up!

#4
Post-show

Email a thank you 
for visiting your 
booth!

Email a survey or 
quick poll

Create an 
autoresponder series

#5
Post show

Check reporting

Make follow up 
phone calls

Set up meeting or 
invite to another 
event



Questions?
Sue Glenn | 516-574-3790 |sueglenn1@gmail.com 
www.facebook.com/DPLIMarketing
www.Instagram.com/suevglenn

THANK YOU!

mailto:sueglenn1@gmail.com
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